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Synopsis

For courses in Hospitality Marketing, Tourism Marketing, Restaurant Marketing, or Hotel Marketing.
A A Marketing for Hospitality and Tourism, 7/e is the definitive source for hospitality marketing.
Taking an integrative approach, this highly visual, four-color book discusses hospitality marketing
from a team perspective, examining each hospitality department and its role in the marketing
mechanism. These best-selling authors are known as leading marketing educators and their book, a
global phenomenon, is the leading resource on hospitality and tourism marketing. The Seventh
Edition of this popular book includes new and updated coverage of social media, destination tourism

and other current industry trends, authentic industry cases, and hands-on application activities.
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Customer Reviews

Marketing for Hospitality and Tourism, 7/e is the definitive source for hospitality marketing. Taking
an integrative approach, this highly visual, four-color book discusses hospitality marketing from a
team perspective, examining each hospitality department and its role in the marketing mechanism.
These best-selling authors are known as leading marketing educators and their book, a global
phenomenon, is the leading resource on hospitality and tourism marketing. The Seventh Edition of
this popular book includes new and updated coverage of social media, destination tourism and
other current industry trends, authentic industry cases, and hands-on application activities. A A

A A New to the Seventh Edition: Shows readers the importance of social media. Provides a
contemporary overview of destination marketing. Reflects current industry trends. Uses

interesting industry examples to entertain and engage students. Provides hands-on application



assignments. Supports teaching with comprehensive instructor supplements.

Philip Kotler is S.C. Johnson & Son Distinguished Professor of International Marketing at the
Kellogg School of Management, Northwestern University. He received his master&#39;s degree at
the University of Chicago and his PhD at M.I.T., both in economics. Dr. Kotler is the author of
Marketing Management (Pearson), now in its fifteenth edition and the most widely used marketing
textbook in graduate schools of business worldwide. He has authored dozens of other successful
books and has written more than 100 articles in leading journals. He is the only three-time winner of
the coveted Alpha Kappa Psi award for the best annual article in the Journal of Marketing. A A
Professor Kotler was named the first recipient of four major awards: the Distinguished Marketing
Educator of the Year Award and the William L. Wilkie "Marketing for a Better World" Award, both
given by the American Marketing Association; the Philip Kotler Award for Excellence in Health Care
Marketing presented by the Academy for Health Care Services Marketing; and the Sheth
Foundation Medal for Exceptional Contribution to Marketing Scholarship and Practice. His
numerous other major honors include the Sales and Marketing Executives International Marketing
Educator of tile Year Award; The European Association of Marketing Consultants and Trainers
Marketing Excellence Award; the Charles Coolidge Parlin Marketing Research Award; and the Paul
D. Converse Award, given by the American Marketing Association to honor "outstanding
contributions to science in marketing." A recent Forbes survey ranks Professor Kotler in the top 10
of the world&#39;s most influential business thinkers. And in a recent Financial Times poll of 1,000
senior executives across the world, Professor Kotler was ranked as the fourth "most influential
business writer/guru "of the twenty-first century. A A Dr. Kotler has served as chairman of the
College on Marketing of the institute of Management Sciences, a director of the American Marketing
Association, and a trustee of the Marketing Science Institute. He has consulted with many major
U.S. and international companies in the areas of marketing strategy and planning, marketing
organization, and international marketing. He has traveled and lectured extensively throughout
Europe, Asia, and South America, advising companies and governments about global marketing
practices and opportunities. A A John T. Bowen is Professor and former dean of the Conrad N.
Hilton College of Hotel and Restaurant Management at the University of Houston and the Barron
Hilton Distinguished Chair. Professor Bowen has presented marketing courses and seminars in
Asia, Australia, Central America, Europe, and South America. Dr. Bowen is a consultant to both
large and small hospitality corporations. Before becoming an academic, Professor Bowen held

positions in restaurant management at both the unit and corporate level. Professor Bowen is on the



editorial boards of the Cornell Hotel and Restaurant Administration Quarterly, Journal of Services
Marketing, International Journal of Contemporary Hospitality Marketing and Worldwide Hospitality
and Tourism Themes. He is co-author of Restaurant Marketing for Owners and Managers.
Professor Bowen has received numerous awards for his teaching and research, including the UNLV
Foundation Teaching Award, the Sam and Mary Boyd Distinguished Professor Award for Teaching,
FounderA¢a -4,¢s Award for Lifetime Support of Hospitality Graduate Education, and the Board of
Regents Outstanding Faculty Member. The Graduate Education & Graduate Student Research
Conference presented him with the FounderA¢a -a,¢s Award, to recognize his contribution to
graduate education. The Hotel and Lodging Association of Greater Houston recognized him with
their lifetime achievement award. He has been a three-time recipient of the annual award from the
International Council on Hotel, Restaurant and Institutional Education (CHRIE) for superior
published research in the hospitality industry, and he received the John Wiley Award for Lifetime
Research Achievement from CHRIE. Professor Bowen was recently cited as one of the five most
influential hospitality management faculty in an article published in the Journal of Hospitality and
Tourism Education. The Mayor of Houston proclaimed November 21, 2014 as John Bowen Day, in
recognition of Dr. BowenA¢a -4,¢s contribution to the hospitality industry and hospitality education.
A A Dr. BowenA¢a -4,¢s formal education includes a B.S. in hotel administration from Cornell
University, an M.B.A. and M.S. from Corpus Christi State University, and a Ph.D. in marketing from
Texas A&M University. A A James C. Makens is actively involved with the travel industry. He has
conducted executive training for the Sheraton Corporation, Regent International Hotels, Taiwan
Hotel Association, and Travelodge of Australia. He has also conducted marketing seminars for
tourism ministries or travel associations in Australia, New Zealand, Canada, Indonesia, Singapore,
Malaysia, and many nations of Latin America. Dr. Makens serves as a consultant and has written
marketing plans for travel industry companies and tourism promotion boards. Other books he has
authored or co-authored include The Travel Industry and the Hotel Sales and Marketing Planbook.
His professional articles have appeared in the Cornell Hotel and Restaurant Administration
Quarterly, Journal of Travel Research, Journal of Marketing, Journal of Marketing Research, and
Journal of Applied Psychology. Dr. Makens earned an M.S., an M.B.A., and a Ph.D. from Michigan
State University. He holds a B.S. from Colorado State University. He served as associate dean in
the School of Travel Industry Management of the University of Hawaii. He was also an associate
dean of INCAE, an affiliate of the Harvard Business School in Central America. Dr. Makens recently
retired from the faculty at The Babcock Graduate School of Management at Wake Forest University.

A A Seyhmus Baloglu is professor and Harrah Distinguished Chair at the William F. Harrah



College of Hotel Administration, University of Nevada Las Vegas (UNLV).A A He earned a B.S. in
hotel administration from Cukurova University, an M.B.A. from Hawaii Pacific University, and a Ph.
D. in hospitality marketing from Virginia Tech.A A A A Professor Baloglu has presented marketing
courses and seminars in Asia, Australia, Europe, and the Caribbean.A A Before joining academia,
he held management positions and had diverse background and in the industry including
restaurants, hotels, resort clubs and travel agencies. Professor Baloglu has published extensively in
leading journals, including Journal of Business Research, Cornell Hospitality Quarterly, Journal of
Hospitality & Tourism Research, International Journal of Hospitality Management, Annals of
Tourism Research, Journal of Travel Research, Tourism Management, Journal of Travel & Tourism
Marketing, and Tourism Analysis.A A He received grants, contracts, and consulting projects from
tourism destinations, gaming resorts, hotels, airports, nightclubs, and supply chain

organizations.A A He has been named as one of the significant contributors to the hospitality and
tourism literature.A A His work has been cited extensively across multiple disciplines and

fields.A A His research credentials have earned him both an international reputation and
placement on the editorial boards of numerous leading journals. He has presented his work at many
national and international conferences, seminars, and symposia, and served as keynote speaker
and panel participant for numerous international conferences.A A Other books he has coauthored
are Managing and Marketing Tourist Destinations: Strategies to Gain a Competitive Edge and
Handbook of Scales in Tourism and Hospitality Research.A A A A Professor Baloglu is the
recipient of numerous and prestigious teaching, research, and service awards. He has been named
as the recipient of UNLV Alumni Association&#39;s Outstanding Faculty Member of the Year and
the John Wiley & Sons Lifetime Research Achievement Award from the International Council on
Hotel, Restaurant and Institutional Education (ICHRIE).A A His other major honors include annual
research awards from ICHRIE, the Sam and Mary Boyd Distinguished Professor Awards, the Ace

Denken Research Award, and the Claudine Williams Distinguished Chair.

This is not the same as the American version of this book, like they claimed in the description. This
is the Indian version and it is lacking, to say the least. Inside the front cover it is referred to as the
"authorized adaptation." | don’t know if this was translated to some language and then translated
back to English, but there are more than a few grammatical errors. I've had to ’interpret’ more than a
few sentences. It also has the worst index | have ever encountered. There are major concepts in the
book that do not appear in the index! But, there’s an inch and a half long section for sales. Not

different types of sales related topics, just "sales." I'm sorry, but that’s not helpful. And they switched



chapters 3 and 4 for some reason, so | read the wrong chapter for one of my assignments. | kept
wondering when the the concept that | was supposed to write about would be introduced, only to
find out after | finished the chapter that | was reading the wrong one. | ended up ahead in the

reading, but having to cram another chapter in that week sucked. There’s a reason this book was

cheap, because it's a cheap knock off of the real book. Don’t do it!!

| gave this a five-star rating because it's one of the best marketing books I've ever read - and I'm a
marketing student in my senior year and have read many, many marketing text books. The authors
take all the facets of marketing (product development, pricing, advertising, etc.) and integrate them
as one concept: true marketing. Most books say that all the facets are one, then treat them as
separate; | felt this book did a much better job of treating them as a whole. The text was generally
engaging, although it’s still a text book. However, if this wasn’t just about the hospitality and tourism
industries, I'd recommend it for most marketing classes.My only complaint is that it's supposedly
about the tourism and hospitality industries. However, it's really about the hotel industry, with
frequent references to the restaurant industry. Airlines are mentioned occasionally, and cruises and
travel agencies definitely take a back seat role. That disappointed me, because | was interested in

travel agencies, but the book would still be useful to those in the lesser-mentioned industries.

The biggest drawback | have found with this international version is that there are some numbered
blank pages that the US version doesn’t have, so during class when they reference a specific page
it isn’t they same. Other than that the text is all the same, so it's a great savings. | saved about $140

by getting this one.

Its a great book,..and i learn a lot reading itHowever the rental is quite pricey and its only one

month, i can’t really finish half of book in a month

The book was pretty new, great context. Heavy though.

Good book very detailed

Good book

Words are left out and concepts are switched. Was there no editor? Did the authors not review their



work? It seems to be organized well and overall, easy to read, but how can it have integrity if it has
material mistakes? (i.e. CH2 pg51 "When capacity exceeds demand, and guests are willing to wait,
queues form." If capacity is greater than demand, there is no need for queues. It should state "When
demand exceeds capacity..." This is just one example)
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